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Today’s	Conversation	

•  Social	media	demographics	
• Developing	a	professional	network	
• Being	real	
• Wrap-up	and	reflecSon	
	
	



hTps://www.flickr.com/photos/93931453@N00/29639911211/	

Who’s	here?	



Social	media	demographics	
Technology	and	social	media	trends	
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Device	trending	

hTps://www.slideshare.net/wearesocialsg/digital-in-2017-global-overview	



Mobile	+	Social	=	Personal	

hTps://www.slideshare.net/wearesocialsg/digital-in-2017-global-overview	



E-Commerce		
connection?	

hTp://www.pewinternet.org/2016/12/19/online-shopping-
and-purchasing-preferences/	



It’s	still	Facebook	

hTp://www.pewinternet.org/2016/11/11/social-media-update-2016/	



Instagram	
is	catching	
up	



What	else	do	you	see?	

hTps://www.slideshare.net/wearesocialsg/digital-in-2017-global-overview	



Top	5	demographics	

Pla$orm	 %	of	all	
Americans	

%	ages	
30-49		

%	ages	50	
–	64	

%	ages	65+	 %	$75K+		

Facebook	 68%	 84	 72	 62	 77	

Instagram	 28%	 33	 18	 6	 31	

TwiTer	 21%	 23	 21	 10	 30	

LinkedIn	 25%	 33	 24	 20	 45	

Pinterest	 26%	 34	 18	 16	 35	

Source:	hTp://www.pewinternet.org/2016/11/11/social-media-update-2016/	



hTps://www.slideshare.net/wearesocialsg/digital-in-2017-global-overview	



ReMlection	exercise	

• What	social	media	do	you	currently	use?	
• How	ocen	do	you	post/respond/engage	there?	
• Where	do	you	need	to	be,	and	why?	



hTps://www.flickr.com/photos/27104299@N04/28526172034/	

	Being	Real	Online	



Exactly	how	personal?		

Your	
interests	
only	

Your	
interests		
(+	your	

professiona
l	voice)	

Your	
professional	

voice		
(+	your	
interests)	

The	
distanced	

professional	
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Real	people	having	real	conversaSons	





You	can	adjust	settings	on	Facebook	











24	



Why	not	thank	legacy	donors	
personally,	too?	



Go	beyond	boring	headlines	

Linkedin	defaults	to	your	
current	Stle	unless	you	
change	it	



Share	Pair	

• What	does	real	engagement	look	like	for	you?		
• How	might	you	begin	to	use	social	media	
personally	to	culSvate	legacy	donors?		



hTps://www.flickr.com/photos/68616153@N03/28570638855/	

Why	(and	How)	We	Connect	



		
Small	World	Network	Theory	(tie	strength)	

“A	small	world	network	cheats	by	providing	a	beTer-than-
random	trade-off	between	the	number	of	links	required	
to	connect	a	network,	and	that	network’s	effecSveness	in	
relaying	messages.”		
	

	 	-	Clay	Shirky,	Here	Comes	Everybody,	p.	216	
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What	do	you	see?	



Professional/personal	network	value	
• Develop	a	learning	network	
•  Expand	access	to	resources	and	informaSon	
•  Expand	access	to	people	and	soluSons	
•  Increase	likelihood	of	collaboraSon	and	
partnering	opportuniSes	

•  Find	new	opportuniSes	
• Meet	individuals	outside	of	your	comfortable	
sphere	of	influence,	interacSvity,	and	networks	

	



Clay	Shirky:		
Bonding	&	Bridging	Capital	
Bonding	capital		
BONDING:	
Increase	in	depth	of	
connecSons	and	trust	
within	a	relaSvely	
homogenous	group.	
Tends	to	be	more	
exclusive.	
	

Bridging	capital		
BRIDGING:		
Increase	in	
connecSons	among	
heterogeneous	
groups.	Tends	to	be	
more	inclusive.		
	



Find	or	become	a	Network	Weaver	

Builds 
relationships 

Facilitates 
collaborations for 

mutual benefit 



Theory:	Factors	inMluencing	building	a	PLN	

Communality		
OrganizaSon	of	the	contact	
Network	of	a	contact	
ReputaSon	
*Benevolence	
*Like-mindedness	
*Real	potenSal	for	collaboraSon	
*Real	potenSal	for	learning	
	

	*play	important	roles	in	the	building	phase	
hTp://journals.uic.edu/ojs/index.php/fm/arScle/view/3559/3131#p4	



Stages	of	personal	network	growth	

Building	

Maintaining	

AcSvaSng	
connecSons	

hTp://journals.uic.edu/ojs/index.php/fm/arScle/view/3559/3131#p4	



Building	



What’s	your	value	add	to	the	network?	



Building/
maintaining	





AcSvaSng	





Pair	Prompts	

•  What	types	of	people	will	you	acSvely	seek	in	
order	to	create	a	strong	personal/professional	
network?	

•  How	might	you	use	the	network	to	find	and	
culSvate	legacy	donors?	



What	will	you	do	differently	tomorrow?	

• Develop	an	online	professional/personal	
network	

• How	you	engage	online	
• What	you	might	share	socially	
• Where	you’ll	spend	Sme	online	
• Or..?	



Email:	debra@communityorganizer20.com	
Website:	communityorganizer20.com	
Blog:	hTp://communityorganizer20.com	
Linkedin:	linked.com/in/debraaskanase	
TwiTer:	@askdebra	
Other	slides:	slideshare.net/debask	
Telephone:	(617)	682-2977		

Thank	you!	


