
LIFE & LEGACY™  
Marketing your legacy program 
 



Set the Playing Field 

• Create a marketing plan 
 

• Institute branding guidelines 
 

• Decide which resources you will 
provide and which you will not 
 

• Communicate regularly with 
your participating organizations 
 
 



It’s a marathon, not a sprint 

• Marketing needs will continue 
long after your four years with 
Grinspoon 
  

• Gaps in your marketing will 
have long-lasting effects 
 

• You don’t need to be fancy 
 

• Keep sending out your message 
 

• It may take time for the  
message to stick,  but don’t give 
up hope 



One resource:  
What is LIFE & LEGACY VIDEO 






What we provide to our 
partners 

• Design services 
 

• Community newspaper coverage  
 

• One banner or poster marketing the program 
 

• Web and social media content 
 

• Donor recognition materials 



What we expect of our 
partners 

• Follow Grinspoon Foundation branding guidelines 
  

• Must display LIFE & LEGACY and Lehigh Valley Jewish 
Foundation logos on all pieces 
 

• Provide donor stories to Federation 
 

• Promote LIFE & LEGACY in bulletins and newsletters 
and on websites 
 

• Responsible for their own printing 
  

• Share best practices  



Marketing samples 
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Bookmark 

Stewardship card 

Web button 



More marketing samples 
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Donor rec. flyer Donor rec. poster 

Web banner 



standardized handouts 



Take time to celebrate! 
Marketing an event will help keep  
LIFE & LEGACY on people’s minds 

 



Community newspaper coverage 



Year 1 Celebration video 
 
 



Questions? 
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