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What do you want
to do better?

Stories are your si most powerful communication tool.

They help us remember, shape our identity, and influence how we see the world. Learn how to use stories in advocacy,

development, recruiting and every aspect of your internal and external communications.
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Why is storytelling uniquely
powerful?

How do you tell a memorable
and persuasive story?

What kinds of stories should
your organization tell?
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Stories help
us remember.

Memory Study (5-yr. olds)

University of Minnesota
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soap and shoe In a sentence

8 out of 21
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soap and shoe in a guestion

16 out of 21
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120,000 people are waiting for an organ

Docton
work as

CN\/6G

W

Register to be a Donor

Why should I register?

)
50

One organ, eye and tissue

10

another person is added to
the waiting list every 10 for an organ donor can save and heal

22

people die each day waiting

minutes more than 50 lives
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NEWS

Opinion National Issues Special Reports Cartoons Photos The Report

Ken Walsh's Washington Newsgram  Washington Whispers Atthe Edge Data Mine The Run 20

Thousands of Brazilian Soccer
Supporters Become ‘Immortal Fans'
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THINKING,

FAST.. STOW

DANIEL
KAHNEMAN

“No one ever
made a decision
because of a
number.

They need a
story.”
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SIT ABOUT?
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SIT ABOUT?
WHAT DOES SHE WANT?
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WHO’S IT ABOUT?

WHAT DOES SHE WANT?

WHAT STANDS IN HER WAY?
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WHO’S IT ABOUT?

WHAT DOES SHE WANT?

This is'me, and this is my childhood friend Yusuf.

WHAT STANDS IN HER WAY?

HOW DOES SHE RESPOND?

This is'me; and this is my childhood friend Yusuf.




Google

India

park with ancient gate in lahore|

Google Search I'm Feeling Lucky

.in offered in: Hindi Bengali Telugu Marathi Tamil Gujarati Kannada Mala
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Google Search I'm Feeling Lucky

WHO’S IT ABOUT?

WHAT DOES SHE WANT?

WHAT STANDS IN HER WAY?

HOW DOES SHE RESPOND?

WHAT HAPPENS AND WHAT
DOES IT MEAN?
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Story Structure

NCITING
INCIDENT



Story Structure

PROTAGONIST
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Story Structure

“I worship at the altar of intention
and obstacle. Somebody wants
something and something is
standing in their way of getting it.

The obstacle...has to be
formidable, and the tactics they
use to overcome that obstacle are
what shows us the character.”

Aaron Sorkin



Story Structure: A Short Course in Human History
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Story Structure

RESOLUTION
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RESPONSE/STRATEGY

PROTAGONIST
GOAL
BARRIER
MEANING




Why is storytelling uniquely
powerful?

Change the

How do you tell a memorable
and persuasive story?

What kinds of stories should
your organization tell?




Tell the story behind the testimonial...

FOUNDATION for the
CHARLOTTE JEWISH
COMMUNITY

Giving Jewishly isimportant to us and influenced our decision to
mave our donor advised fund from Fidelity to FCIC Now, every
recipient of our charitable giving seesour connection to the
Jewish community. That means a Lot to us. Our FOIC fund is the
central source of our giving and the FCICteam has introduced us
toavariety of new giving opportunities. Wewill continue to tap
into their expertise aswe embark on the development of our long-
term charitable plan

Several years ago, David and I both opened FCIC donor advised funds

and created our own unique legacy plans. Myworld was turned upside
down when David passed away suddenly and unexpectedly. Inaddition

to assisting me with my personal philanthropy, FCICguided me through

the administration of David's charitable estate. They initiated and
attended meetingswith non-profits and have helped me to see that David's
philanthropic wisheswere properlyimplemented. | am eternally grateful
for theiremotional support and professionalism during very difficult times.

Barbara

We have been FUIC fund holders since 2002. The FCIC team has.
recently assisted us, in collaborationwith our professional advisors,
todevelop and structure our legacy plan. Their focus throughout the
planning process was on us and the development of a plan that met
our interests. Our planisintended to provide perpetual support for
our favorite charities and provide flexibility to meet the future needs
of our community. We highly recommend that others incorporate the
FCIC team into their charitable planning.




Tell the story behind the testimonial...

Severalyearsago, David and | both opened FCJCdonor advised funds
and created our own unique legacy plans. My world was turned upside
down when David passed away suddenly and unexpectedly. In addition
to assisting me with my personal philanthropy, FCJC guided me through
theadministration of David's charitable estate. They initiated and

attended meetingswith non-profits and have helped me to see that David's
philanthropicwishes were properly implemented. | am eternally grateful
for theiremotional support and professionalism during very difficult times.

Barbara Goodman

exibility to meet the future needs
mend thatethers incorporate the




Tell the story behind the Facebook post...

Shomrei Atid | “Guardians of the Future™) are
Congregation Beth Shalom members who commit
to leaving money to CBS in their will, life
insurance policy, or other planned giving
instrument, Why am | leaving CBS a bequest in my
Will? Beth Shalom is part of the bedrock of my life.

“Beth Shalom gives me
community, a social
structure, learning, friends,
good times, a space for
pondering the larger
Issues, a place to share,
help when I'm in need.”

It gives me community, a social structure,
leaming, friends, good times, a space for
pondering the larger issues, a place to s§
when I'm in need. | also see it as an agent @
change and as a place of comfort and help for
many other people, not just myself. | want this
institution to last into the indefinite future and
funding an endowment is the best way to do this.
itis a gift that keeps on giving.

reed
LEGACY See'l

Amy Stephson

o)
W




Tell the stories that bring the numbers to life...

@ The Jewish

Federation

OF SARASCTA-MANATEE

The future of the Jewish
community begins with our
Jewish youth and we are

- committed to providing them

fun and engaging experiences.
We offer children free books
with our PJ Library program,
overnight camp grants an
religi chool scholarships.
Jewish teens are provided

an opportunity te connect
with other teens, learn about
Israel and gain leadership
skills through the Shapiro
Teen Engagement Program.
In addition, we hold several
events throughout the year
remembering the Holocaust
and provic eakers to
present at local schools about
the Holocaust. We engage

1, Bews of all ages and stages

of life through ous social,

" educational and cultural arts

experiences.

We are committed to
a strong and vibrant
Jewish community,
one that meets the
needs of Jews from
all backgrounds and
levels of observance.

86%

of PJ Library parents say
they are more confident
engaging their children
regarding Jewish
traditions, values

and customs.




Ask for stories you may not know about...

. Contact ERgFTe4 ] “ShareYnurStory ¥ Donate Q
FAMILIESUSAW?
"\ /] = _
Key Issues [Initiatives Blog MNewsrcom Resource Library About Us

THE VOICE FOR HEALTH CARE CONSUMERS

HOME / SHARE YOUR STORY

Headed inte 2017, our nation is at a turning point. As Washington debates the future of the health care <& | Share Your Story
system, it can be easy to lose sight of what's at stake for millions of Americans. But health care shouldn't
be a paolitical football.

At Families USA, we believe that every American deserves access to quality, affordable health care. And we
believe that consumer voices need to be at the center of our country’s health care debate.




Ask for stories you may not know about...

Stay informed »

uniggf@ our mission our supporters aboutus B

hare Your Story

Thank you for wanting to share your story with us! By allowing us to tell your story, we hope it inspires others to take action in their
community and support UNICEF and the world’s children.

By submitting your story, you are agreeing that it may be shared on UNICEF USA's website and social media sites.

First Name * Last Name * E-mail address * U.S. Fund for UNICEF Affiliation *

v

In what city did the story you are sharing take place? *

What is the story’s one-sentence description? *



Ask for stories you may not know about...

DMV Search:

Advanced Search

LISTEN TO PODCASTS
ABOUT DMV

DRIVER'S LICEMSES
AMD IDENTIFICATION

REGISTRATION
SERVICES

SAFETY AMD
ENFORCEMENT

NEW TO
CONNECTICUT

TEEN DRIVERS
FEES

FORMS AND
APPLICATIONS

GEMERAL
INFORMATION

SITE MAP

L -
- Makin Dil

“ TELL US
YOUR STORY|

STATE OF CONNECTICUT -

DEPARTMENT OF MOTOR VEHICLES )
gov m

m\\ STATE OF CONNECTICUT ABOUT US  PROGRAMS AND SERVICES PUBLICATIONS FORMS CONTACT US HOME
o

Making a Difference

DMV Stories of Satisfaction

Every business day, D movees make a positive
difference in someone's life. For |nstance there were the Bridgeport branch
workers who helped find someone who had no listed local address, yet she left
her purse with credit cards and money in the office one afternoon. There also
was the inspector who spotted a wheel starting to come off a large truck
traveling along Interstate 95 and he guided the truck and driver to a safe stop.

It also could be helping someone through a maze of paperwork, making a
complicated problem more simple to solve, searching for somecne who left
belongings at a DMV office, or just offering a sympathetic smile and few words
about a personal trouble. These experiences happen at the counter, on the
phone and through our inspectors roadside. Yes, DMV certainly gets its share of
complaints, but there are also many shining moments of help.

We want to hear positive experiences that our agency has given you. Please
share your stories on how our agency or a specific DMV employee helped you
or made your experience at the DMV something memorable. We want to collect
these stories and make them available for others to read on our website and in
the variety of publications we produce.

Please e-mail your stories with your first name and hometown to DMV Making a

Difference (link to dmv.webmaster@ct.gov)




Questions & Comments

Have a question
or a comment?

Please put it in
the chat box and

Kirsten will relay
it to Andy.




Free Newsletter (thegoodmancenter.com)

FEBRUARY 2021

free-range thinking
stuff for public intere

Let’s Make 3 New

Along with your resolutions to spel
that person whom you've been av
responsibility to call, but Mlcr]ellg

all those good intentions, we dlike

e Alatrlt the D

MARCH 2021

free-range thinking™ is o monf
stuff for public interest commuj

Why every audience ft

Missouri is called
If you ever wondered why ¢

is attributed to William D. Vandwer‘_who wa
from 1897 to 1903. Ina speech_delwered in

declared, “Frothy eloguence nelther“convin
Missouri. You have got to show me.

In her new book, Story or Die‘_ Lls’a Cron 1€
<ection entitied, “Keep it Spemlf_lcl ‘Frothy €

o e

APRIL 2021

ree-range ;
THINKING

free-range thinking™ is @ monthly journal of best practices, resocurces and generally useful
stuff for public interest communicators who want to reach more people with mare impact

April Tools: 5 Favorites to Take the Gloom Out of Your Zoom

As the light at the end of the pandemic tunnel grows brighter and more organizations contemplate reopening
their offices, it appears certain that many of us will continue working remotely. In the research for our
“Unmuted” report, we found that while 19% of respondents reported working from home “frequently” or
“always" prior to the pandemic, a whopping 48% anticipated remaining at home even when their offices
reopened. In short, those Zoom meetings you've come to know and love aren’t going away anytime soon.

Fortunately, necessity has been doing its motherly job, and there have been several innovations which are
making videoconferences more engaging and less fatiguing. This month, we feature five such tools to (1)
help you deliver remarks that you don't have time to memorize, (2) provide real-time translation, (3) ensure
your content is as accessible as possible, (4) use the chat box in more creative ways, and (5) take breaks

I =S Y S



Follow on Twitter: @GoodmanCenter

| Edit profile )
L I

Andy Goodman

@GoodmanCenter
Communications consultant, author and speaker

® Los Angeles (&’ thegoodmancenter.com Joined February 2009
35 Following 12.5K Followers
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muted "\

What works, what doesn't, and
how we can all do better when
working together online.*

*As told by the people doing it every day

& 4

Free study: thegoodmancenter.com

Based on a survey of 4,405
people at nonprofits,
foundations, government
agencies, colleges and
universities.
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Pawnee Sacred Bundle



Passover

Seder
Plate




Dr. Jane Goodall’s
Sacred Bundle

of Hope




!
E XPERIENCE net adventires in service
CORPS® Jor Americans over 55

ABOUT US NEWS RESEARCH IR €T~ GET INVOL

=5

Staff-Told Tales

Stories about Environmental Defense
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