


Beyond Marketing: Educating 
and Inspiring Legacy Donors

• Welcome!
• Introductions 
• Presentation
• Q & A
• Closing Remarks



What is your message?

• Marketing is a means to tell your message

• What is the message you want to share with your 
community?

• Marketing can present an example, a source of 
inspiration



What is your message?

LIFE & LEGACY is:

• Attainable for everyone 
• A way to assure our Jewish future
• A way to be proactive
• A way to pay it forward
• A way to express gratitude
• A way to honor and preserve your values



Marketing that moves you

• What is an example of marketing that moved you?

• What did you learn? 

• What did you feel?

• What was the action you took?



Amy Zacks, Executive Director
Jewish Community Foundation of Greater 
Mercer Life & Legacy Continuum

Stewardship and Recognition Marketing

Education



Amy Zacks, Executive Director
Jewish Community Foundation of Greater Mercer

Life & Legacy Continuum
Example: Book of Life



Amy Zacks, Executive Director
Jewish Community Foundation of Greater Mercer

Life & Legacy Continuum
Example: Community Workshops



Amy Zacks, Executive Director
Jewish Community Foundation of Greater Mercer

Life & Legacy Continuum
Example: Testimonials, Donor Listings



Rachel Rosner
Leveraging community events to 
advance Life & Legacy initiatives 



Step 1- Design Your Program
Always remember to be intentional... 



Step 2- Recruit your 
Co-Chairs and Host 
Committee

• Connectors are sociable, gregarious, and are naturally 
skilled at making — and staying connected with friends and 
acquaintances



Step 3- Go After Sponsors
You have the BEST audience 

70-79 22%

60-69 25%

50-59 17%

40-49 19%

Other 17%



Step 4- Have A Post-Event Strategy
Be strategic...



Step 5- 
Execution

Grow A Legacy 
2024

https://youtu.be/3qN3acEU-BI
https://youtu.be/3qN3acEU-BI


2024 Wins:

•  New Letters of Intent

• A new endowment fund for 
post high school study in Israel

•  A $2M Life Insurance Policy  
donated

•  6 new Jewish Future Promise 
Signers

•  An Agency moved their 
endowment to Atlanta Jewish 
Foundation

•  A new $3M Donor Advised 
Fund



Janese R. Sweeny, Executive Director of Development and Strategy
Jewish Federation of Greater Dayton



Simple Marketing/ Outreach



Simple Marketing/ Outreach



Simple Marketing/ Outreach



Simple Marketing/ Outreach



Tips
• Keep it simple! 

• Use a variety of:
• People
• Places
• Activities

• Reach out to your LIFE & LEGACY coordinator- they want 
to help!



CALENDAR

Overall Strategy JAN - MARCH APRIL - MAY JUNE - AUG SEPT - DEC NOTES                  
(type freely)

ORGANIZATION ORGANIZATION ORGANIZATION ORGANIZATION ORGANIZATION ORGANIZATION

Decide on team and  
lay leadership

BOARD BOARD BOARD BOARD BOARD BOARD

Get board support    
for legacy effort

MARKETING MARKETING MARKETING MARKETING MARKETING MARKETING

Educate around  
legacy and  
endowment

STEWARDSHIP STEWARDSHIP STEWARDSHIP STEWARDSHIP STEWARDSHIP STEWARDSHIP

Keep strong 
relationship with 

legacy, endowment 
donors



Drop Down Lists



Sample



Q & A



Closing Thoughts



Our Contact Information

Amy- amy@foundationjewish.org

Rachel- rrosner@jewishatlanta.org

Janese-  jsweeny@jfgd.net

mailto:amy@foundationjewish.org
mailto:rrosner@jewishatlanta.org
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